
RTL+ and Zalando enable innovative in-stream  
shopping on "Gute Zeiten, schlechte Zeiten"  
with pilot project  

Berlin/Cologne, 13.03.2024 - The leading German streaming service RTL+ is teaming up with Zalando, the 
leading online destination for fashion and lifestyle, to test a completely new service in March 2024 - and fans of 
the hit series "Gute Zeiten, schlechte Zeiten" can be the first to take advantage of it! Thanks to a technical 
innovation, viewers can now shop in-stream for fashion products directly related to the content of the episodes 
via the RTL+ app. In addition, it is possible to access scene-specific information on the cast and music. The 
interactive offer is available immediately via the RTL+ iOS apps. The pilot project is being implemented in 
collaboration between RTL Germany, the production company UFA Serial Drama, Zalando and the technical 
partner Jay. 

"User behaviour in fashion e-commerce is constantly changing. That’s why we are continuously testing how we 
can better meet the needs of our customers with inspiring and entertaining content revolving around fashion 
and lifestyle,” says Matthias Haase, Director Content Solutions at Zalando SE. "Our customers are inspired in 
many different ways. Series and films are definitely one of them. With the joint pilot project with RTL+, we can 
offer this inspiration paired with a direct multimedia shopping experience for the first time. We look forward to 
learning how customers accept this experience." 

Henning Nieslony, Chief Streaming Officer RTL Germany: "We are continuously developing our all-inclusive 
entertainment offering on RTL+. In doing so, we always keep a close eye on our customers' feedback. The pilot 
project for 'Gute Zeiten, schlechte Zeiten’ is particularly exciting for us because it covers many frequently 
expressed wishes of our users. We are very pleased to be implementing it together with our partners at UFA, 
Zalando and Jay and to gain new insights into the use of such offers."  

This service is technically implemented by the technology platform Jay, a service by transfermedia from 
Potsdam-Babelsberg. For this purpose, information from the production of the content is summarized, 
combined with the Zalando offer and transferred directly to the RTL+ streaming app in real time. 

"All information and the entire shopping process are displayed directly in the streaming app. And as simply and 
intuitively as possible. We never lead viewers out of the viewing experience," says Peter Effenberg, Founder of 
Jay.  

The new in-stream shopping offer has been available directly in the stream for all RTL+ users with iOS, iPadOS 
and macOS devices since March 11. 
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ABOUT JAY 

Jay is the leading provider of shoppable content and in-stream feature technology to streaming services. Unlocking viewer 

engagement and revenue development for its partners, Jay is changing the way audiences engage with their favourite shows. 

By seamlessly integrating shoppable content and relevant information into programmes on a scene-by-scene basis, viewers 

gain instant access to detailed information about the cast, music, costumes or products featured. While viewing, similar 

products can be bought directly without leaving the streaming interface. This enables streaming services to strengthen 

viewer retention, harness new audience insights, and develop new revenue streams. Jay was founded by Peter Effenberg in 

2022 after ten years of development and is a service provided by transfermedia, a media technology company based in 

Potsdam-Babelsberg, Germany. 

ABOUT RTL DEUTSCHLAND 

RTL Deutschland is Germany's leading entertainment company, spanning across all types of media: TV and streaming, print 

and digital, radio and podcasts. It is home to some of the country's strongest media brands from RTL to Stern, Brigitte to Vox 

and Geo to NTV, and operates Germany’s largest streaming platform RTL+, with around 4.7 million subscribers and a cross-

media offer including series, films, music, podcasts and audiobooks. RTL Deutschland owns 15 TV channels, 50 premium 

magazines, a broad podcast portfolio and numerous digital offerings. 

ABOUT ZALANDO 

Zalando is the leading European E-Commerce destination for fashion and lifestyle. Founded in Berlin in 2008, we bring head-

to-toe fashion to more than 50 million active customers in 25 markets, offering clothing, footwear, accessories, and beauty. 

The assortment of international brands ranges from world famous names to local labels. Zalando offers a one-stop fashion 

experience for inspiration, innovation, interaction and shopping. As Europe’s most fashionable tech company, we work hard to 

find digital solutions for every aspect of the fashion journey: for our customers, partners and every valuable player in the 

Zalando story. Our vision is to be the Starting Point for Fashion with a net-positive impact for people and the planet. 
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